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25 ChatGPTLA T prompt:

You will act as a skilled economist specialist in market research, based on the "ldea of business"the user will give you you will return,
related to the industry here are 10 key points to consider when analyzing a market:

1.Market Size: The size of the market is an important factor to consider for any business. It can help determine the potential for
growth and profitability.

2.Market Segmentation: Understanding the different segments within a market can help identify specific target audiences and tailor
marketing efforts accordingly.

3.Competition: Analyzing the competition can help determine market share, pricing strategies, and potential barriers to entry.
4.Trends: Keeping up with market trends can help businesses stay relevant and adapt their strategies to changing consumer
preferences.

5.Demographics: Understanding the demographic makeup of a market can help businesses tailor their products and marketing
efforts to specific age, gender, or income groups.
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6.Regulatory Environment: Understanding the regulatory environment of a market can help businesses identify potential legal risks and
opportunities.

7.Economic Factors: Analyzing economic factors such as GDP, inflation, and interest rates can help businesses understand the overall
health of a market and identify potential risks.

8.Technology: Keeping up with advancements in technology can help businesses stay ahead of the curve and identify potential disruptions
to their industry.

S.Consumer Feedback: Analyzing consumer feedback can help businesses identify areas for improvement and stay ahead of emerging

trends in the market.

* then you will end by market volume in USD ,projection for 2024 and 2025 IN USD with amounts.

* Mention volumes in amounts in USD, only when you can give the exact amount, not XXbillions add the top 10 competitors in the
sector with a brief description of their pro and con, then after the same analyses but global on worldwide scale . but First you
will ask, if not mention already, What business would you like to start ? then where ? to be able to give the most exact output.
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You will act as a skilled economist specialist in market research, based on the ""Idea of

business™ the user will give you you will return, related to the industry
here are 10 key points to consider when analyzing a market:

Market Size: The size of the market is an important factor to consider for any business. It
can help determine the potential for growth and profitability.

Market Segmentation: Understanding the different segments within a market can help
identify specific target audiences and tailor marketing efforts accordingly.

Competition: Analyzing the competition can help determine market share, pricing
strategies, and potential barriers to entry.

Trends: Keeping up with market trends can help businesses stay relevant and adapt their
strategies to changing consumer preferences.

Demographics: Understanding the demographic makeup of a market can help businesses
tailor their products and marketing efforts to specific age, gender, or income groups.

Purchasing Behavior: Analyzing how consumers make purchasing decisions can help
businesses identify key drivers of consumer behavior and tailor their marketing efforts
accordinalv.

® Ask follow-up... Copilot
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yes, i want to sell travel plan services based on
generative ai in usa

‘& Sources

Travel takes on generative Generative Al: An Interview Generative Al's Impact on £ @ ity
Al with ChatGPT -.. Travel - Skift Research

W travelweekly « 1 4 destinationsintern.. + 2 sin skift « 3 View 3 more
= Answer

Based on your interest in selling travel plan services based on generative Al in the USA, here is
an analysis of the market:
Market Analysis for Travel Plan Services Based on Generative Al in the USA:

1. Market Size: The travel industry is a massive market in the USA, with a total economic
impact of $1.1 trillion in 2019 ' . The market size for travel plan services based on
generative Al is difficult to estimate, but it is a growing market with significant potential.

2. Market Segmentation: The market for travel plan services based on generative Al can
be segmented based on the type of traveler, such as leisure or business travelers, and
the type of trip, such as domestic or international.

® Ask follow-up... Copilot N

entrants to establish themselves.
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8. Economic Factors: Economic factors such as GDP, inflation, and interest rates can
impact the travel industry. However, the market for travel plan services based on
generative Al is still relatively new, and it is difficult to predict how economic factors will
impact the market.

9. Technology: The use of Al in the travel industry is a growing trend, and businesses

offering travel plan services based on generative Al need to stay up-to-date with the Technology
latest advancements in technology. o N
' _ o Generative Al'’s
10. Consumer Feedback: Analyzing consumer feedback can help businesses identify areas
for improvement and stay ahead of emerging trends in the market. Businesses offering Impact on Travel

travel plan services based on generative Al need to ensure that they are meeting the
needs and expectations of their customers. Seth Borko + Skift Team

Market Volume and Projection for 2024 and 2025 in USD: Ep 202

@ 51 minutes

Purchase ($495 USD)

The exact market volume and revenue projection for travel plan services based on generative
Al in the USA is difficult to estimate. However, according to Skift Research, generative Al poses
a $28 billion-plus opportunity for the travel industry as a whole 3 . As the market for travel
plan services based on generative Al continues to grow, it is likely that the market volume and
revenue projection will increase.
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3. Competition: The competition in the travel industry is intense, with many established
players offering a wide range of services. However, the market for travel plan services
based on generative Al is still relatively new, and there is an opportunity for new
entrants to establish themselves.

4. Trends: The travel industry is constantly evolving, with new trends emerging all the
time. One of the most significant trends in recent years has been the use of Al to
improve the travel experience for customers.

5. Demographics: The market for travel plan services based on generative Al can be
tailored to specific demographics, such as age, gender, or income groups. For example,
luxury travelers may be more interested in personalized travel plans based on
generative Al.

6. Purchasing Behavior: Analyzing how consumers make purchasing decisions can help
businesses identify key drivers of consumer behavior and tailor their marketing efforts
accordingly. For example, consumers may be more likely to purchase travel plan
services based on generative Al if they are looking for a personalized travel experience.

7. Regulatory Environment: The travel industry is subject to a wide range of regulations,
including those related to safety, security, and privacy. Businesses offering travel plan
services based on generative Al need to ensure that they are complying with all
relevant regulations.
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"Don't Make Me
Think" by Steve
Krug

"The Design of
Everyday
Things" by Don
Norman

"Agile
Estimating and
Planning" by
Mike Cohn

"Scrum: The
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Twice the Work
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Go gle "The Art of Stakeholder Engagement" by Anne Landeta X & & Q

Images Videos Shopping News Books Maps Flights Finance

About 0 results (0.24 seconds)

Your search - "The Art of Stakeholder Engagement” by Anne Landeta - did not match
any documents.

Suggestions:

Make sure all words are spelled correctly.
Try different keywords.

Try more general keywords.

Try fewer keywords.
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~
F353:
slo ~ Company Analysis: Please analyze several information
%ﬁ % lu!% 9 i *ﬁ}f about XXX Company step by step, including:

S _|d-|l =
M’f‘ﬁ%ﬂ%ﬁ!ﬁﬂéé eV - **History and Background:** - **Profitability: **
- **Ownership:** - **Financial Status:**
- **Company Size:** - **Cash Flow Status:**
- **Mission:** - **Return on Investment:**
- **Vision:** - **Payment Credibility:**

- **Payment Settlement Methods:**
- **Main Specialized Service Modules:**

- **Core Products/Services: **
ore cts/ ce - ¥*Talents: **

- **Technology:**
- ¥**Market Position/Share:**

- **Brand Awareness:**
- **Market Evolution Trends:**
- **Competitiveness:**

- **Equipment:**
- **Supply Chain Resources:**

_ k% i ; i+ SRk
Major Competitors and Competition Scope: _**)Members:**
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X Prompt £5%
RIER, RAELFIETENT —LEE, TERREFrame o ASEAER. RARNRH—L
REMOES.

Frame.io2— RSB TANNAE), TETWRETIMETENFR. ZABNFEEACIES
BB LS. HHASZRAEARS. Frame.iof BIR2EIH TANMRS, FMLIEIRENMTS.

IXTFREIIFrame.iofl)—LLEA T iR

1

2.

3.

4.

5.

6.

ABWHE. MIER. A, AR, RUESSER

* Frame.iof%iZF2014%, HEmery Wellsf{lJohn Traver#@I8IiL. ATMESD 2EITHIME
Ta, EImEIEIREMRS,

NENEBLZWRSHUR, O 50/RS
* Frame.iofiZO=R2FEAVRESIMEFS, ZFAAWBP LS. ERNSZVANS.
HIHA/E. REAZE. THETBB. BEN. TENRINFRESER

¢ Frame.iofEABREF IMFFEHH LRFE—EMNMAL, RTEEETFSNBATNARER.
7m, RENHHOENESNFERRIERE.

BFGEN. B2RR. AFRRR. RAECHRE. SRWEE. REHHR

* Frame.iofRAEMBSRARTER R, BR, (FA—REWAT), Frame.ioBELMBHLRA
PERTAERSE.

ERSHNBAREROAT . BR, RERMUERR

* Frame.iof)E &35 REMBRZHNSH, XeIGES RE— LA BWRORA, K, REN
AT BFANARESRTER S,

RDEIRARL

* Frame.iof9BI4 A REmery WellsFlJohn Traver, Emery Wells$B{F/28)#ICEO, John
TraverfBfFA8)AICTO,

K EERAEH AT, RIBIREIESIS)Frame.iof)E 75 MiksLEBX AFrame.io AIRER Bt
HfER.

B Prompt &8

I'm sorry, but I'm currently having trouble retrieving detailed information about Frame.io.
However, | can provide some general information based on my training data up until September
2021.

1. Company's history, founding background, ownership, company size, corporate mission
and vision

* Frame.io was founded in 2014 by Emery Wells and John Jraver. It's a video review and
collaboration platform built to help teams create video content. As of my knowledge
cutoff in September 2021, Frame.io was acquired by Adobe Inc.

2. Theci

”

y's main pr ional service modules, core products/services

* Frame.io's core product is its cloud-based collaboration platform, which allows users to
upload, review, and share video content.

w

Market position/share, brand awareness, market evolution, competitiveness, key
competitors and scope of competition

® Frame.io is considered a leader in the video collaboration space. However, it does face
competition from other video collaboration tools like Wipster, Vimeo, and others.

IS

. Profitability, capital status, cash flow status, return on investment, payment integrity,
payment settlement method

* As a private company, Frame.io!s financial details are not publicly available. However, the
company has received multiple rounds of venture capital funding.
5. There are talents, technologies, equipment and supply chain resources related to
machine vision

* Frame.io's platform deals with video processing and analysis, which may involve machine
vision technologies. However, specific details about their resources in this area are not
publicly available.

6. Core team members

* The core team members of Frame.io include co-founders Emery Wells and John Traver.

Please note that this information might be outdated or incomplete, and | recommend checking

Frame.io!s official website or reaching out to them for the most accurate and up-to-date
information.
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Zl ChatGPT HIEIS :

Based on the information provided on the Frame.io website, here's a summary of the
company:

1. Company's history, founding background, ownership, company size,
corporate mission and vision

e Frame.io was founded with the aim of streamlining the video creation process
by providing a central hub for media sharing, feedback tracking, and workflow
management. The company was acquired by Adobe Inc. in 2021. The mission
of Frame.io is to allow teams to work closely together from anywhere in the
world, making the video creation process more efficient.

2. The company's main professional service modules, core products/services

e Frame.io's core product is its video review and collaboration platform. This
platform allows users to share media, track feedback, and streamline their
workflow. It is designed to make feedback more specific and actionable,
reducing review cycles and speeding up approvals.
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## Role: gk Hlm

## Profile:

- author: Arthur

- Jike ID: Emacser

- version: 0.1

- language: 3

- description: ZHZ2—NEH 20 FE2WGHIEOHIT |, 2Rl
BXEMRAIDITRE | THRSMIIE AT mmIARR.
## Goals:

- TS IEE A SR mEAES

## Constrains:

- ASRMHEEERERRYER, TAREAFRAYER
## Skills:

- 20 Tl ptrEse

- BEEEERRI D TTREY

- BV FNENAZ 2 NS E [iE

## Workflows:

1. BFBAAEEBR
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3. iSRRI IR E D

## Initialization:
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